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BTCC Media Figures 

17.2m UK TV viewers 

219hrs ITV Coverage 

384,500 Trackside Attendance 

134m Annual Unique 

Internet Visitors 
 

One of the ¦YΩǎ fastest and exciting Marketing Platforms 
 

¢ƘŜ .¢//Ωǎ ǇŀŎƪŀƎŜ ƻŦ ŜȄŎƛǘƛƴƎ ōǊŀƴŘ 
values, a large, loyal and passionate 
trackside fanbase and its unmatched 
free-to-air television coverage adds 
up to a unique proposition for 
sponsors. The concept of easily 
recognisable cars going head-to-head 
on the circuit provides the 
championship with one of a host of 
unique selling points that make it 
such a desirable prospect for a 
plethora of major businesses and 
brands. 
 
An unparalleled range of activation 
strategies is open to sponsors and 
commercial partners of the 
championship, highlighting the 
.¢//Ωǎ ǎǘŀǘǳǎ ŀǎ ƻƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ŜȅŜ 
catching communications platforms 
in British sport. 

Being a part of the fold yields a 
powerful opportunity to bring brands 
to life in front of hundreds of 
thousands trackside, with millions 
more watching on television. 
Creative, imaginative, and perceptive 
companies are joining the ranks to 
take full advantage of this 
opportunity. The loyalty exhibited by 
ǘƘŜ .¢//Ωǎ ŘŜŘƛŎŀǘŜŘ ŦŀƴōŀǎŜ ƛǎ ƻƴŜ-
of-a-kind ς and that produces direct 
results for associated brands. 
 
A huge range of companies are 
currently involved in partnerships up 
and down the paddock, many of 
them household names. This 
illustrates the power of a primetime 
TV audience and large crowds with 
strong demographic profiles.  
 

LǘΩǎ ŦƻǊ ǘƘƛǎ ǊŜŀǎƻƴ ǘƘŀǘ ǘƘŜ ǎŜǊƛŜǎ 
holds such a strong appeal to 
consumer and business-to-business 
applications. 
 
With an easily recognisable brand, 
coupled with the far reach of the 
BTCC in Automotive publications, 
digital media and trackside presence, 
it creates a strong foundation to not 
only connect with consumers, but 
generate business connections to 
help with expansion and growth.  
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Two-time winner of the UK Renault Clio Cup 
 

Thirteen years of Motor Racing have 
set the foundations for aƛƪŜΩǎ 2018 
BTCC Campaign. A late start at the 
age of 15 in Karting progressed to a 
first foray into Circuit racing at the 
age of 21. 
 
aƛƪŜΩǎ ŦƛǊǎǘ National accolade came in 
2014 when he was crowned the UK 
Renault Clio Champion. Relatively 
inexperienced in comparison to his 
rivals, a dogged and determined year 
ironing out flaws and developing 
natural speed set himself above the 
rest. 
 
As the UK Clio Cup is a support 
package to the BTCC and renowned 
as a feeder series to the headline 
event, 2015 heralded a maiden entry 
into the BTCC with AMDtuning.com 

After gaining valuable experience 
throughout the season and 
recovering from injury after a heavy 
ŎǊŀǎƘ ŀǘ ¢ƘǊǳȄǘƻƴΣ aƛƪŜΩǎ ƳŀƛŘŜƴ 
season in the BTCC resulted in several 
WŀŎƪ {ŜŀǊΩǎ ¢ǊƻǇƘȅ ǿƛƴǎ ŀƴŘ Ǉƻƛƴǘǎ 
finishes.  
 
2016 was a return to the UK Clio Cup 
to mount a challenge on being only 
the second driver to win more than 
one title. After a season long battle 
with rival Ant Whorton-Eales, Mike 
missed the title by a mere 8 points 
after a sensational collision between 
the two protagonists in the final race. 
  
The focus was set for 2017 to 
improve race pace, getaways off the 
line and build on the 12 pole 
positions Mike took through the year. 

With 9 wins, 12 pole positions and 15 
podium finishes, 2017 was a year of 
dominance. Finishing 137 points 
ahead of his nearest rival set a new 
UK Clio Cup record winning margin 
and clinching the title with one event 
to go ensured he was ranked by 
Autosport Magazine as the Number 1 
National Level Driver.  
 
tŀǊŀƭƭŜƭ ǘƻ нлмтΩǎ ƻƴ-track activities, 
Mike has been building a marketing 
portfolio with his existing partners to 
bring the pieces of the puzzle 
together for a return to the BTCC for 
2018. 
 
Mike is also a keen programmer and 
graphic designer, having been 
working on the Independent Video 
Game ARENA 3D for the last 2 years. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Clio Cup Career Statistics 
18 Wins 
31 Pole Positions 
2 Championship Titles 
40 Podium Finishes 
15 Fastest Laps 
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Mike Bushell Racing offers bespoke strategies for each partner 
 

Mike Bushell Racing, Team HARD. 
Racing and Brisky Racing have joined 
together for the 2018 season not 
only for an assault on the BTCC, but 
to develop a business hub to provide 
the best possible marketing and 
business solutions to partnerships. 
 

Branding 
ά¢ƘŜ .¢// ǳƴŘƻǳōǘŜŘƭȅ 
provides a world-class platform 
ŦƻǊ ōǊŀƴŘƛƴƎέ  
 
²ƛǘƘ ƛǘΩǎ ǳƴǊƛǾŀƭƭŜŘ ŦǊŜŜ-to-air TV 
coverage on ITV4, huge trackside 
attendance and widespread media 
reach beyond the weekend event, 
ǘƘŜ .¢// ƛǎ ƻƴŜ ƻŦ ǘƘŜ ¦YΩǎ Ƴƻǎǘ 
popular and accessible advertising 
platforms.  
 
There are numerous configurations 
and ideas to suit every partner with 
prominent areas on the car, race suit, 
crash helmet, team wear and garage 
displays. 

Business 
Development 
άbŜǿ ǊŜƭŀǘƛƻƴǎƘƛǇǎ ŀǊŜ ƪŜȅ ǘƻ 
ŜȄǇŀƴǎƛƻƴέ  
 
Joining forces with Team HARD. and 
Brisky Racing has opened a wealth of 
new opportunities for existing Mike 
Bushell Racing partners. The unique 
nature of the BTCC package makes it 
an ideal platform to meet new 
individuals and create connections 
with business owners. 
 
With a complex and diverse collection 
of contacts from many different 
sectors, there is the potential to make 
new connections for a wide range of 
business growth strategies. From 
connecting with a new consumer 
market, bringing your product to a 
new stockist, or expanding from 
regional to national, there are many 
differing options that Mike Bushell 
Racing can cater for. 
 

Corporate 
Entertainment 
ά¢ƘŜ ƪŜȅ ǘƻ ŀ ŘŜŎƛǎƛƻƴ ƛǎ ǘƻ 
ƛƴŎƛǘŜ ŀƴ ŜƳƻǘƛƻƴέ  
 
Having had experience providing 
track days for the Saracen Rugby 
team and the managing directors of 
Mazda, Hyundai, Kia and Volkswagen, 
Mike will be working closely with the 
new team to put together a thrilling 
driving experience. 
 
Weekend VIP treatment and 
hospitality offers an experience that 
the public are not able to freely enjoy. 
Connecting with Drivers, tours of the 
team and access to the starting grid 
are great for prospective customers 
or rewarding your most loyal. 
 
It is proven that people are more 
likely to decide based on their 
emotions. Corporate entertainment 
can be a valuable tool to complete a 
new business deal. 
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Create an impression with an association of success 
 

Race Car 
Thirty-two touring cars roaring off the 
starting grid into the first corner on 
ƻƴŜ ƻŦ ǘƘŜ ¦YΩǎ ǇǊŜƳƛŜǊ circuits is a 
defining moment of the BTCC and 
marks out the car itself as the most 
prominent advertising billboard that 
ǿƛƭƭ ŎŀǇǘǳǊŜ ǇŜƻǇƭŜΩǎ ƛƴƛǘƛŀƭ ŀǘǘŜƴǘƛƻƴΦ 
Live ITV4 Coverage, hundreds of 
thousands of images across 
webpages and social media bring the 
liveries of each individual race 
machine to the eyes of millions 
worldwide. 
 

Driver 
Race suit and crash helmet branding 
bring a personal touch to advertising. 
The right personality and image can 
be the perfect ambassador tool for a 
product. Thousands of people gather 
in the pit lane for Autograph signing 
and photos with drivers, not to 
mention in-car cameras to capture 
brands in action. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

άA powerful opportunity to 
bring brands to life in front of 
hundreds of thousands 
trackside, with millions more 
ǿŀǘŎƘƛƴƎ ƻƴ ǘŜƭŜǾƛǎƛƻƴέ 
 

Race Team  
The standout image for a driver is not 
the driver itself, but the team that 
surrounds them. People connect 
brands with the team and cars they 
are associated with to form a longer 
lasting memory.  
 
There are possibilities across a wide 
range, but not limited to: 
 

¶ Team garage boarding 

¶ Teamwear  

¶ Race transporters 

¶ Hospitality units 

¶ Merchandise 

¶ Flyers and posters 
 
Team HARD. is instantly recognisable 
with is stark colours and coupled with 
arguably the best hospitality unit at 
race weekends, Mike Bushell Racing 
and Team HARD. can offer a far-
reaching branding platform to help 
increase brand awareness. 
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Capturing the attention of a wider audience 
 

Social media sites such as Facebook 
and Twitter dominate the daily 
attention of millions of users across 
the UK and can serve as a great 
advertising tool. 
 
Following the recommendation of a 
recognisable ambassador can make 
the difference in deciding on 
purchasing a new product. Many 
years in and around the top level of 
UK motorsport in front of the public 
eye and media have helped Mike 
develop into an approachable and 
friendly face perfect for representing 
partners. 
 

Strategies 
Mike Bushell Racing can help develop 
social media strategies to maximise 
market potential. An example of 
application is ARENA 3D, with a 
marketing strategy culminating in 
ŎƻǾŜǊŀƎŜ ŦǊƻƳ 9ǳǊƻǇŜΩǎ ǘǿƻ ƭŀǊƎŜǎǘ 
Gaming publications. 

Mike Bushell Racing 
aƛƪŜΩǎ ǇŜǊǎƻƴŀƭ ŦƻƭƭƻǿƛƴƎ ŎƻƴǘƛƴǳŜǎ 
to grow across Facebook and Twitter 
all the time and special effort is made 
to post engaging content regularly 
 
Facebook Page: 2,200 followers 
Twitter Page: 4,100 followers 
MBR Newsletter: 400 subscribers 
 

 
 

BTCC Media 
In addition to the personal following 
that Mike has, the Official BTCC pages 
offer extra market capture potential. 
Check out some of the impressive 
statistics below: 
 

 
 

165,000  
Page Likes 

 

66,300 
Followers 
 

204,200 
Unique monthly visitors 
 

The BTCC fanbase is always on the 
look out for unique and engaging 
content and updates. Videos and 
images speak volumes and capture 
attention. 
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A diverse range of activation strategies for growth and return 
 

Mike Bushell Racing takes great pride 
in being able to offer a wide range of 
business opportunities and strategies. 
Combined with the extensive 
experience of Team HARD. Racing, 
there is diverse business hub 
available to every partner. 
 

Growth & Return  
Any partnership must work in both 
directions. To the right are a few 
examples of how MBR has worked 
with existing partners, ranging in size 
from Worldwide, Regional, to 
Personal. 
 
With any prospective partner, first 
impressions are key, and MBR will 
conduct thorough research into 
possible areas of expansion, potential 
business connections and create 
dialogue with individuals that can be 
key to development. 
 
As with any business partnership 
return of income is key and creates a 
foundation for the future and a 
continuing relationship. 

Bespoke Strategy 
 

 
 
 
 
VitalSoftware has been a long-term 
partner of Mike Bushell Racing and 
has enjoyed the success of two 
National Championships. As a 
supplier of Automotive Software, the 
main strategy for VitalSoftware is to 
form close relationships with key 
decision makers within UK Vehicle 
Manufacturer sector.  
 
Mike Bushell Racing has aided 
through corporate entertainment on 
track days and race weekend 
experiences with these key 
individuals. Plus, with prominent 
branding the confidence inspired by 
the association with motorsport 
successes aids the image of success 
for VitalSoftware and therefore 
confidence in their product. 
 

 
 
 
A new partner for 2017 on a personal 
level has become a business venture 
for 2018. CGS is a construction 
consultancy/project management 
company and with the combined 
connections of Mike Bushell Racing 
and Team HARD. Racing there are 
many new business links available for 
CGS to complete new contracts. 
 
 
 
 
 
A renewed partnership has formed 
for 2018 after a brief joining in 2016. 
Time Electrical Wholesale are looking 
forward to the new connections that 
Mike Bushell Racing and Team HARD. 
Racing can provide to help expansion 
into new markets. Corporate 
entertainment is on the agenda too, 
with a host of track days and 
hospitality events planned 
throughout the 2018 season. 
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Adrenaline fuelled and thrilling track events alongside a champion driver 
 

The stand out feature in the 
collaboration between Mike Bushell 
Racing and Team HARD. Racing is the 
joint venture to provide thrilling track 
experiences unlike none other in the 
UK.  
 
With track day machinery from Ford 
Fiestas, VW Cup Cars, GT Spec Racers, 
all the way up to BTCC level. There is 
a unique opportunity available for 
people to experience the sport that 
they so love and cherish. 
 

HARD. Drive 
bƻǿ ŜƴǘŜǊƛƴƎ ƛǘΩǎ ǘƘƛǊŘ ȅŜŀǊ ƻŦ 
operation. HARD. Drive offers BTCC 
experiences with Mike Bushell 
alongside either as the force behind 
the wheel for thrilling hot laps or as a 
tutor to those looking for the 
ultimate thrill. 

Corporate Tool 
As mentioned in the Opportunity 
Overview, track events can serve 
multiple purposes in expansion of a 
business.  
 

Customer Reward 
Loyalty schemes and competitions to 
win prizes such as the opportunity to 
drive a race machine will keep 
customers interested and connected. 
The chart to the right gives real 
numbers to the benefit of rewards. 
 

Business Venue 
VitalSoftware and Mike Bushell 
Racing have worked together using 
track days as a tool to bring guests 
along for high-speed thrills and 
business lunches. Emotions are a 
great tool for making decisions. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


